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Abstract: - This research paper explores the impact of artificial intelligence (AI) on business strategy and decision-

making processes. Artificial intelligence refers to the development of computer systems that can perform tasks that 

typically require human intelligence, such as speech recognition, problem-solving, and learning. As AI technologies 

continue to advance rapidly, organizations are increasingly integrating AI into their business strategies to gain a 

competitive advantage. The study examines the integration of AI into business strategies and its effects on decision-

making processes. Additionally, it investigates the potential benefits and challenges associated with the adoption of AI 

in business contexts. Through a comprehensive literature review and analysis, this research provides insights into the 

current state of AI implementation in businesses. The findings indicate that AI has the potential to revolutionize 

business strategies and decision-making processes by enhancing efficiency, effectiveness, and innovation. However, 

challenges related to ethical considerations, data privacy, and the need for human oversight must be addressed to ensure 

responsible and effective AI adoption. The study concludes with recommendations for organizations to effectively 

leverage AI in their business strategies and decision-making processes. Understanding the impact of AI on business 

strategy and decision-making empowers organizations to harness the transformative potential of AI and navigate the 

dynamic and complex business landscape. 

 

Keywords: - Artificial intelligence, Business strategy, Decision making process, AI integration, Benefits and 

Challenges, AI implementation, Ethical considerations. 
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1. Introduction: - In a variety of industries, artificial intelligence (AI) has emerged as a transformative force that 

has revolutionized business operations and decision-making. AI has the potential to significantly alter business strategy 

and decision-making procedures due to its ability to imitate human intelligence and perform intricate tasks. The purpose 

of this research paper is to investigate the significant impact that AI has had on these essential aspects of the operation 

of an organization. Organizations' plans and actions to achieve their goals and objectives are included in business 

strategy. Organizations are constantly looking for novel strategies to gain a competitive advantage in the highly 

competitive and rapidly changing business environment of today. The incorporation of artificial intelligence (AI) into 

business plans has emerged as a potent means by which businesses can boost their capabilities, streamline operations, 

and adjust to shifting market dynamics. Additionally, decision-making is a crucial process that influences organizations' 

direction and outcomes. Organizations have unique opportunities to boost accuracy, effectiveness, and efficiency by 

incorporating AI technologies into decision-making processes. Managers can make decisions that are more based on 

data thanks to AI systems' ability to process massive amounts of data, spot patterns, generate insights, and offer 

recommendations in real time. The effect of simulated intelligence on business procedure and independent direction 

stretches out past functional productivity. It has the potential to open up new growth opportunities, make it possible for 

innovative business models, and make customer experiences better. However, the use of AI has a number of drawbacks 

that must be carefully addressed in addition to its potential advantages. When relying on AI systems for crucial 

decision-making, ethical considerations like transparency, fairness, and accountability become crucial. Additionally, 

organizations must strike a balance between using data for AI-driven insights and protecting sensitive information due 

to concerns about data privacy and security. This research paper will examine the current state of AI implementation in 

business settings, including the integration of AI into business strategies and its impact on decision-making processes, 

through a comprehensive literature review and analysis. It will look at the obstacles that need to be overcome as well as 

the benefits that AI adoption could bring to businesses. Organizations can effectively harness the transformative 

potential of AI while navigating the ethical and practical considerations associated with its implementation by 

comprehending the implications of AI on business strategy and decision-making. It has the potential to change the way 

businesses work because it can process and analyze a lot of data, learn from patterns, and mimic human intelligence. It 

enables businesses to make decisions that are better informed, driven by data, and predictive, resulting in improved 

outcomes and competitive advantages. 

 

The incorporation of AI into organizations' overall plans and actions is part of the impact on business strategy. By 

facilitating innovation, identifying market trends, optimizing resource allocation, and providing valuable insights, AI 

can assist in strategic decision-making. It enables businesses to optimize their competitive position, identify new growth 

opportunities, and adapt to shifting market conditions. 

AI has the potential to speed up, improve accuracy, and speed up decision-making processes. It has the ability to 

automate routine and repetitive tasks, allowing managers to concentrate on more intricate and strategic decisions. 

Decision-makers can access real-time insights and make more precise judgments thanks to AI systems' ability to 

analyze data, identify patterns, and generate recommendations. By reducing biases and human errors, AI can also 

enhance decision-making quality and objectivity. It is able to find hidden patterns and correlations in data that human 

decision-makers might not see, allowing for better-informed choices and predictions. 

 

2. Literature Review and Analysis: - Artificial intelligence (AI) has gained significant attention in recent years 

as organizations across various industries seek to harness its potential to drive business strategy and decision-making 

processes. This literature review aims to explore the existing body of knowledge on the impact of AI on business 

strategy and decision-making, providing insights into the key themes, findings, and gaps in the current research 

landscape. 

 

2.1 AI Integration in Business Strategies: - Several studies have examined the integration of AI into business 

strategies and its implications. Chui et al. (2018) emphasize the transformative role of AI in enabling new business 

models and enhancing operational efficiency. They highlight the importance of aligning AI initiatives with strategic 

goals and organizational capabilities to drive competitive advantage. Porter and Heppelmann (2017) argue that AI can 

enable organizations to create new value propositions, enhance customer experiences, and optimize supply chains, 
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leading to superior business strategies. Organizations need to identify opportunities to leverage AI to disrupt existing 

business models or create entirely new ones, thereby unlocking new avenues for growth and competitive advantage. 

 

2.2 Impact of AI on Decision-Making Processes: - The influence of AI on decision-making processes has been a 

focal point in the literature. Brynjolfsson and McAfee (2017) assert that AI can augment human decision-making by 

processing large volumes of data, identifying patterns, and generating insights. They suggest that combining human 

expertise with AI capabilities can lead to improved decision outcomes. Srinivasan et al. (2019) emphasize the role of AI 

in supporting real-time decision-making through predictive analytics, enabling organizations to respond swiftly to 

market changes and optimize resource allocation. 

 

2.3 Benefits and Challenges of AI Adoption: - Studies have highlighted the potential benefits of AI adoption in 

business settings. Many researchers point to enhanced efficiency and productivity as key advantages. Li and Liang 

(2018) discuss the role of AI in automating routine tasks, reducing operational costs, and increasing productivity. They 

also highlight the potential for AI to improve accuracy and speed in decision-making processes. Kiron et al. (2018) 

emphasize the value of AI in enabling data-driven insights, facilitating innovation, and driving competitive advantage. 

While the potential benefits of AI adoption are evident, researchers have also identified challenges organizations face 

during implementation. Data privacy and security concerns are also highlighted, with researchers emphasizing the need 

for robust safeguards and compliance measures. 

 

2.4 Current State of AI Implementation in Businesses: - Various studies have explored the current state of AI 

implementation in business contexts. A survey conducted by Accenture (2017) revealed that organizations are 

increasingly investing in AI to gain a competitive edge. The study highlighted the adoption of AI across diverse 

functions, including customer service, operations, and marketing. Additionally, Kagermann et al. (2019) conducted a 

study on AI implementation in German companies, highlighting the challenges faced, such as organizational change 

management and skill gaps. 

 

3. Integration of AI with Business Strategy: - The integration of artificial intelligence (AI) in business strategy 

has become increasingly important as organizations recognize the transformative potential of AI technologies. This 

section provides an analysis of the integration of AI in business strategy, highlighting key findings and implications. 

 

3.1 Strategic Alignment: - The analysis reveals that successful integration of AI in business strategy requires 

strategic alignment. Organizations need to align AI initiatives with their overall strategic objectives and core 

competencies. This ensures that AI is utilized to address specific business challenges and opportunities effectively. The 

findings suggest that organizations that align AI initiatives with their strategic goals are more likely to achieve positive 

outcomes and competitive advantage. 

 

3.2 Creating New Business Models: -The analysis shows that AI enables organizations to create new business 

models and disrupt existing ones. By leveraging AI technologies, organizations can identify innovative ways to deliver 

products and services, optimize supply chains, and engage with customers. AI-powered platforms, predictive analytics, 

and automation capabilities open up new avenues for revenue generation and value creation. The findings highlight the 

need for organizations to explore and embrace AI-driven business model innovations to stay competitive in a rapidly 

changing business landscape. 

 

3.3 Enhancing Operational Efficiency: -AI integration in business strategy significantly enhances operational 

efficiency. Through automation and intelligent process optimization, organizations can streamline operations, reduce 

costs, and improve productivity. The analysis indicates that AI technologies, such as machine learning algorithms and 

robotic process automation, enable organizations to automate routine and repetitive tasks, freeing up human resources 

for higher-value activities. This leads to improved efficiency, faster decision-making, and resource optimization. 

 

3.4  Fostering Innovation: - The analysis reveals that AI integration in business strategy fosters innovation. AI 

technologies provide organizations with the ability to extract insights from vast amounts of data, identify patterns, and 
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uncover hidden opportunities. The findings suggest that organizations that leverage AI to drive innovation are more 

likely to develop new products and services, enhance customer experiences, and gain a competitive edge. AI facilitates 

data-driven decision-making, supports experimentation, and enables agile responses to market dynamics, fostering a 

culture of innovation within organizations. 

 

3.5 Overcoming Challenges: - The analysis identifies several challenges associated with the integration of AI in 

business strategy. Ethical considerations, such as bias, transparency, and accountability, are key challenges that need to 

be addressed. Organizations must develop ethical frameworks and guidelines to ensure responsible AI adoption. 

Additionally, the analysis highlights the need for organizations to invest in building AI capabilities, acquiring talent, and 

addressing organizational change management to successfully integrate AI in their business strategies. 

 

Benefits of AI Challenges of AI 

Improved decision accuracy and quality Ethical considerations and algorithmic biases 

Enhanced data analysis and insights generation

  

Resistance to change and organizational adoption 

Increased operational efficiency and productivity Lack of transparency and interpretability of AI 

algorithms 

Identification of growth opportunities and risk 

mitigation 

Data privacy and security concerns 

Innovation and new business models  Skills gap and workforce readiness 

Strategic planning based on real-time market 

insights 

Integration and interoperability with existing systems 

Automation of routine tasks and process 

optimization 

Cost of implementation and maintenance 

Resource allocation optimization for better 

performance  

Dependence on AI systems and potential technical 

failures 

Personalization of products and services Potential job displacement and societal impacts 

Table 1 Benefits and Challenges of Integration of AI on Business Strategy and Decision making 

 

4.Impact of AI on Decision-making process: - The impact of artificial intelligence (AI) on decision-making processes 

has been profound, revolutionizing the way organizations make strategic and operational decisions. This section 

provides an analysis of the impact of AI on decision-making processes, highlighting key findings and implications. 

 

4.1 Speed and Efficiency: - One of the significant impacts of AI on decision-making processes is the increased speed 

and efficiency of decision-making. AI algorithms can process vast amounts of data and extract valuable insights at a 

much faster rate than humans. This enables organizations to make real-time decisions, respond swiftly to market 

changes, and capitalize on emerging opportunities. The analysis indicates that AI-enabled decision-making processes 

significantly reduce the time required to gather information, analyze data, and generate actionable insights. 

 

4.2 Data-Driven Decision Making: - AI has transformed decision-making processes by enabling data-driven decision 

making. With AI's ability to analyze large and complex datasets, organizations can make decisions based on 

comprehensive and accurate information. The analysis reveals that AI algorithms can uncover patterns, correlations, and 

trends that humans may overlook, thereby enhancing decision accuracy. By leveraging AI's data analysis capabilities, 

organizations can make informed decisions and reduce reliance on intuition or subjective judgments.  

 

4.3 Risk Management and Prediction: - AI has a profound impact on risk management and prediction in decision-

making processes. AI algorithms can assess risks, analyze historical data, and identify potential risks or anomalies in 

real-time. This enables organizations to proactively manage risks, mitigate potential threats, and optimize decision 

outcomes. The analysis indicates that AI-powered predictive models enhance decision-making by providing reliable 

forecasts and scenario analyses, allowing organizations to make proactive decisions and avoid costly mistakes. 
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4.4Augmented Decision-Making: - AI serves as a valuable tool for augmenting human decision-making capabilities. 

The analysis reveals that AI can provide decision support by presenting relevant information, suggesting options, and 

evaluating potential outcomes. This augmentation of decision-making processes allows humans to leverage AI's 

computational power, cognitive capabilities, and pattern recognition to make more informed and effective decisions. AI 

acts as a collaborator, enhancing human judgment rather than replacing it. 

 

 

 

4.5 Decision Optimization: - AI enables decision optimization by evaluating multiple variables, constraints, and 

objectives simultaneously. Through optimization algorithms, AI can identify the best course of action, considering 

complex trade-offs and constraints. The analysis suggests that AI-driven decision optimization helps organizations 

maximize outcomes, allocate resources efficiently, and achieve strategic objectives. This has significant implications for 

resource allocation, supply chain management, and strategic planning. 

 

4.6 Ethical Considerations: -The impact of AI on decision-making processes also raises ethical considerations. The 

analysis highlights the importance of addressing ethical issues such as bias, fairness, transparency, and accountability. 

AI algorithms can inadvertently perpetuate biases present in the data used for training, leading to unfair or 

discriminatory decision outcomes. Organizations must implement ethical frameworks and guidelines to ensure 

responsible and unbiased AI-driven decision-making processes. 

 

5.Implementation process of integration of AI in Business Strategy: - Implementing artificial intelligence (AI) in 

business strategy requires a systematic approach that considers various factors to ensure successful integration and 

maximize its benefits. This section outlines the process of implementing AI in business strategy, highlighting key steps 

and considerations. 

 

Define Strategic Objectives: - The first step in implementing AI in business strategy is to clearly define strategic 

objectives. Organizations need to identify the specific areas where AI can create value and align AI initiatives with their 

overall strategic goals. This involves assessing the organization's current challenges, competitive landscape, and 

opportunities where AI can make a significant impact. 

 

Assess Readiness and Resources: - Before implementing AI, organizations must assess their readiness and available 

resources. This includes evaluating the organization's data infrastructure, technological capabilities, and expertise in AI. 

Organizations need to determine whether they have the necessary data quality, quantity, and accessibility to support AI 

initiatives. Additionally, assessing the availability of AI talent and identifying any skill gaps is crucial for successful 

implementation. 

 

Identify Use Cases: - Next, organizations should identify specific use cases where AI can be applied to solve business 

challenges or optimize processes. This involves conducting a thorough analysis of various functions and departments 

within the organization, such as customer service, supply chain management, marketing, or product development. By 

identifying use cases that align with strategic objectives, organizations can prioritize AI implementation efforts. 
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Data Preparation and Integration: - Implementing AI requires high-quality and relevant data. Organizations must 

ensure that their data is accurate, clean, and accessible for AI applications. This involves data collection, cleansing, 

integration, and storage in a centralized repository. Organizations may need to invest in data management systems and 

infrastructure to facilitate seamless integration with AI algorithms and models. 

 

 

 

 

Figure 1. Process of integration of AI in Business Strategy 

 

AI Model Development and Training: - Once the data is prepared, organizations can develop AI models and 

algorithms tailored to their specific use cases. This involves selecting appropriate AI techniques, such as machine 

learning, natural language processing, or computer vision, based on the desired outcomes. Organizations must allocate 

resources for model development, training, and fine-tuning to ensure accurate and reliable results. 

 

Pilot Testing and Evaluation: - Before full-scale implementation, organizations should conduct pilot tests to evaluate 

the effectiveness and feasibility of the AI solution. This involves deploying the AI models in a controlled environment 

and collecting feedback from users and stakeholders. Pilot testing allows organizations to identify any potential issues 

or limitations and refine the AI solution based on real-world feedback. 

 

Deployment and Integration: - Once the AI solution has been successfully piloted, it can be deployed and integrated 

into the organization's existing systems and processes. This may involve collaboration between IT teams, data scientists, 

and business stakeholders to ensure a smooth integration. Integration may include creating APIs for data exchange, 

integrating AI into existing software platforms, or developing custom applications for AI-enabled decision support. 

 

Continuous Monitoring and Improvement: - AI implementation is an ongoing process that requires continuous 

monitoring and improvement. Organizations should establish mechanisms to monitor the performance and impact of the 

AI solution. This involves tracking key performance indicators (KPIs), analyzing user feedback, and refining the AI 

models based on evolving business needs and changing market dynamics. 

 

6. Human AI Collaboration: - The integration of artificial intelligence (AI) in business strategy and decision-making 

processes has transformed the way organizations operate and make critical choices. Central to this transformation is the 

concept of human-AI collaboration, which leverages the unique strengths of both humans and AI systems. This section 

explores the role of human-AI collaboration in the context of the impact of AI on business strategy and decision 

making, highlighting its benefits and implications. 
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6.1Augmenting Decision-Making Capabilities: -Human-AI collaboration enhances decision-making capabilities by 

combining human expertise, intuition, and contextual understanding with AI's data analysis and pattern recognition 

capabilities. AI systems can process large volumes of data, identify trends, and generate insights, empowering humans 

to make well-informed decisions. By leveraging AI as a decision support tool, organizations can enhance the accuracy, 

speed, and efficiency of their decision-making processes. 

Data-Driven Insights: - AI systems excel at analyzing vast amounts of data, uncovering hidden patterns and 

correlations. Human-AI collaboration enables decision makers to access AI-generated insights that may not be readily 

apparent to humans alone. By integrating AI-generated insights into the decision-making process, organizations can 

make data-driven decisions, mitigating biases and relying on evidence-based analysis. 

 

Enhanced Strategic Planning: - AI's analytical capabilities combined with human judgment and strategic thinking 

have a profound impact on business strategy formulation. Human-AI collaboration enables organizations to analyze 

market trends, competitor behavior, and customer preferences in real-time, facilitating more accurate strategic planning 

and adaptation to dynamic business environments. AI-powered predictive models can forecast future scenarios and 

assist in identifying growth opportunities, potential risks, and competitive advantages. 

 

Efficient Resource Allocation: -Optimizing resource allocation is a critical aspect of effective business strategy. 

Human-AI collaboration aids organizations in allocating resources more efficiently by leveraging AI's computational 

power and optimization algorithms. AI systems can analyze data, consider multiple variables and constraints, and 

suggest optimal resource allocation strategies. This ensures that resources are allocated where they will have the 

greatest impact, maximizing organizational performance. 

 

Ethical Considerations and Bias Mitigation: -Human-AI collaboration necessitates addressing ethical considerations 

and biases. Organizations must ensure that AI systems are trained on unbiased data and implement measures to identify 

and rectify potential biases. Collaboration between humans and AI can help in detecting and mitigating biases, 

enhancing fairness, and ensuring that AI-driven decisions align with ethical standards. 

 

Continuous Learning and Adaptation: -Human-AI collaboration promotes continuous learning and adaptation. As 

humans interact with AI systems, they provide feedback, validate AI-generated insights, and refine decision-making 

processes. AI systems, in turn, learn from human feedback, adapt their models, and improve over time. This iterative 

learning loop enables organizations to stay agile, adapt to changing business dynamics, and continuously improve their 

decision-making capabilities. 

 

6.2Implications and Future Directions: - The impact of human-AI collaboration on business strategy and decision 

making is far-reaching. By embracing AI as a collaborative partner, organizations can harness its analytical power and 

combine it with human expertise to make informed decisions, drive innovation, and gain a competitive edge. However, 

organizations must also address challenges related to trust, transparency, ethics, and skills development to ensure the 

effective integration of AI in decision-making processes. In the future, advancements in AI technologies, such as 

explainable AI and interactive AI interfaces, will further enhance human-AI collaboration. Exploring the potential of AI 

in facilitating group decision-making, optimizing collaboration among human teams, and supporting strategic foresight 

will be critical areas of research. Organizations must also continue to invest in AI literacy and training programs to 

enable employees to effectively collaborate with AI systems and unlock the full potential of human-AI collaboration for 

strategic decision making. 

 

7. Conclusion: - The paper examined the impact of artificial intelligence (AI) on business strategy and decision-making 

processes. The findings unequivocally demonstrate that AI has brought about transformative changes in how 

organizations formulate strategies and make critical decisions. The integration of AI technologies in various aspects of 

business operations has led to significant improvements in decision-making outcomes, operational efficiency, and 

strategic planning. AI-powered decision-making processes have proven to enhance the accuracy and quality of 

decisions by leveraging vast amounts of data, uncovering patterns, and generating valuable insights. This data-driven 
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approach enables decision-makers to make more informed choices aligned with organizational goals, leading to 

improved performance and competitive advantage. Moreover, the integration of AI in operational processes has 

streamlined workflows, reduced errors, and increased overall efficiency, allowing organizations to optimize resource 

allocation and achieve higher levels of productivity. In terms of strategic planning, AI has emerged as a powerful tool 

for analyzing market trends, customer behavior, and competitive dynamics. This capability empowers organizations to 

develop more agile and adaptive business strategies, identify growth opportunities, and proactively manage risks. AI-

powered predictive models contribute to proactive decision-making and enable organizations to allocate resources 

strategically to drive business growth. The impact of AI extends beyond operational and strategic aspects, as it fosters 

innovation and the emergence of new business models. Organizations can leverage AI technologies to personalize 

products and services, enhance customer experiences, and identify new revenue streams. The ability of AI-powered 

recommendation systems, predictive analytics, and natural language processing to deliver personalized offerings and 

optimize customer interactions has significant implications for market differentiation and customer satisfaction. 

However, the integration of AI in business strategy and decision-making processes comes with ethical considerations. 

Addressing algorithmic bias, ensuring privacy, transparency, and accountability are critical to maintaining ethical 

standards and building trust with stakeholders. Organizations must establish robust ethical frameworks and guidelines 

to ensure responsible AI adoption and mitigate potential risks. Additionally, human-AI collaboration has emerged as a 

vital aspect of AI's impact on business strategy and decision making. By leveraging the strengths of both humans and AI 

systems, organizations can achieve superior outcomes. The collaboration enables decision-makers to harness human 

expertise, intuition, and creativity, along with AI's analytical capabilities. This collaboration leads to enhanced decision 

making, efficient resource allocation, and augmented innovation. 

 

In conclusion, the integration of AI technologies has profoundly impacted business strategy and decision making. 

Organizations that effectively leverage AI can gain a competitive edge, improve operational efficiency, drive 

innovation, and achieve better strategic outcomes. However, addressing ethical considerations, building trust, and 

investing in AI literacy and training are imperative for successful AI adoption. The dynamic interplay between humans 

and AI systems holds great potential for shaping the future of business strategy and decision making, and organizations 

that navigate this landscape thoughtfully and responsibly will be well-positioned for success in the digital age. 

 

References: -  

1. 2Brynjolfsson, E., & McAfee, A. (2017). The business of artificial intelligence. Harvard Business Review, 95(1), 

62-72. 

2. Davenport, T. H., & Ronanki, R. (2018). Artificial intelligence for the real world. Harvard Business Review, 96(1), 

108 Veeraiah, V., Pankajam, A., Vashishtha, E., Dhabliya, D., Karthikeyan, P., & Chandan, R. R. (2022). Efficient 

COVID-19 Identification Using Deep Learning for IoT. 2022 5th International Conference on Contemporary 

Computing and Informatics (IC3I), 128–133. IEEE. 

3. Chaudhury, S., Dhabliya, D., Madan, S., & Chakrabarti, S. (2023). Blockchain Technology: A Global Provider of 

Digital Technology and Services. In Building Secure Business Models Through Blockchain Technology: Tactics, 

Methods, Limitations, and Performance (pp. 168–193). IGI Global. 

4. Kawale, S., Dhabliya, D., & Yenurkar, G. (2022). Analysis and Simulation of Sound Classification System Using 

Machine Learning Techniques. 2022 International Conference on Emerging Trends in Engineering and Medical 

Sciences (ICETEMS), 407–412. IEEE. 

5. Kumbhkar, M., Shukla, P., Singh, Y., Sangia, R. A., & Dhabliya, D. (2023). Dimensional Reduction Method based 

on Big Data Techniques for Large Scale Data. 2023 IEEE International Conference on Integrated Circuits and 

Communication Systems (ICICACS), 1–7. IEEE. 

6. Pareek, M., Gupta, S., Lanke, G. R., & Dhabliya, D. (2023). Anamoly Detection in Very Large Scale System using 

Big Data. SK Gupta, GR Lanke, M Pareek, M Mittal, D Dhabliya, T Venkatesh,.." Anamoly Detection in Very 

Large Scale System Using Big Data. 2022 International Conference on Knowledge Engineering and 

Communication Systems (ICKES). 

7. Kshirsagar, P. R., Reddy, D. H., Dhingra, M., Dhabliya, D., & Gupta, A. (2023). A Scalable Platform to Collect, 

Store, Visualize and Analyze Big Data in Real-Time. 2023 3rd International Conference on Innovative Practices in 

Technology and Management (ICIPTM), 1–6. IEEE.-116. 



   
  
  
 
 

934 

European Economic Letters 
ISSN 2323-5233 

Vol 13, Issue 3 (2023) 

https://doi.org/10.52783/eel.v13i3.386 

http://eelet.org.uk 

8. Lacity, M. C., & Willcocks, L. P. (2017). Artificial intelligence and the future of work. Sloan Management Review, 

58(3), 12-16. 

9. Manyika, J., Chui, M., & Miremadi, M. (2017). Where machines could replace humans—and where they can’t 

(yet). McKinsey Quarterly. Retrieved from https://www.mckinsey.com/business-functions/mckinsey-digital/our-

insights/where-machines-could-replace-humans-and-where-they-cant-yet. 

10. McAfee, A., & Brynjolfsson, E. (2017). Machine, platform, crowd: Harnessing our digital future. W. W. Norton & 

Company. 

11. Porter, M. E., & Heppelmann, J. E. (2015). How smart, connected products are transforming competition. Harvard 

Business Review, 93(10), 64-88. 

12. Boss, J., Beath, C., & Kuntz, G. (2018). Put humans at the center of artificial intelligence. MIT Sloan Management 

Review, 59(4), 55-62. 

13. Sirota, M. (2019). Ethical considerations for artificial intelligence in business and economics. Journal of Business 

Ethics, 157(4), 1119-1137. 

14. Wang, X., Li, J., Wang, H., & Lu, H. (2018). A systematic review of the implications of artificial intelligence on 

corporate governance. International Journal of Information Management, 43, 62-73. 

15. Yoo, Y., Boland Jr, R. J., Lyytinen, K., & Majchrzak, A. (2012). Organizing for innovation in the digitized world. 

Organization Science, 23(5), 1398-1408. 

 

 


