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Abstract
The paper explains the role social entrepreneurship would play in digital empowerment, in
this case, gender. The digital technologies continue to control the economic participation,
access to information, and the social inclusion thus women still experience the structural
barriers of digital access, digital skills, and digital agency. The concept of social
entrepreneurship is the vital means of sealing those loopholes by incorporating the innovative
digital style with the social mission. This paper explains how digitally empowered social
enterprises have contributed to the empowerment of women regarding digital literacy,
diversification of livelihoods and mitigating comprehensive adoption of digital economy.
The study is based on a mixed-method design with a combination of secondary data analysis
and the selection of selected case studies to examine the gender-specific results of digital
social enterprises in the field of education, health, finance, and e-commerce. The results
demonstrate that women-led and women-focused social enterprises are significant in the
minimization of digital divides by adjusting technology-based interventions to the socio-
cultural context in the area. These programs do not only enhance the access of women to
digital platform, but also empower them in making decisions, help them to become better
entrepreneurs, and boost their socio-economic stability.

Nevertheless, the paper also singles out the enduring difficulties such as lack of access to
capital, gender-based biases in technology ecosystems, and unequal policy provisions as such
limiting the ability to scale and sustain such enterprises. The article states that social
entrepreneurship as a form of digital empowerment is not gender-neutral and must be
approached with specific, gender-responsive policies in order to create equal impact.
This study can be relevant to the body of research on digital inclusion, social
entrepreneurship and gender studies by adopting a gendered approach to analysis. It provides
policy and practice-based suggestions to enhance support systems that empower women-
based digital social enterprises, by stating the necessity to include digital policies, specific
capacity-building programs, and joint innovation ecosystems to promote sustainable and
gender-equitable development.
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Introduction
Digital empowerment has become a game changer in the modern developmental discourse
especially in the social entrepreneurship environment. The high rate of development of digital
technologies has transformed economic involvement, access to information and forms of
innovation, allowing individuals, and communities to deal with social issues in new ways. As
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a hybrid entrepreneurial approach, social entrepreneurship is becoming dependent on digital
tools to increase impact, improve inclusivity, and support sustainable growth. Under this
changing situation, digital empowerment becomes of critical importance in empowering the
marginalized groups with skills, resources, and platforms, in order to be able to contribute
positively to socio-economic processes.

Source: https://www.nature.com/
A feminist approach to digital empowerment is crucial as females and gender diverse people
are usually subjected to structural inequity that restricts their access to technology, digital
literacy, financial resources, and entrepreneur networks. Although there is an increasing
possibility of digital platforms breaking the legacy challenges of mobility, capital, and market
access, gender-based inequalities still exist in the digital world. These inequalities determine
who is made a social entrepreneur, how enterprises are created, and who social problems take
precedence. As a result, the gender lens of researching the issue of digital empowerment can
be used to comprehend more of the opportunities, as well as challenges, in the field of social
entrepreneurship. The gendered point of view of this research paper discusses the intersection
of digital empowerment and social entrepreneurship with the idea that digital tools can serve
as the sources of agency, leadership, and economic independence. It also discusses ways
through which close gender differences in digital access and engagement can be debated
through social entrepreneurial endeavours. The suggested research is likely to contribute to a
more comprehensive outlook on the part played by digital empowerment of the development
of equitable and sustainable social change by integrating the results offered by the gender
studies, entrepreneurship and digital development.

Background of the study
The rapid pace of growth of the digital technology has changed the character of economic
participation, socialization and opportunity availability in the whole world. The digital
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resources that incorporate mobile internet, social media platforms, e-commerce and digital
financial services have made the traditional barriers to market entry less, thereby allowing
people and societies to make and engage in business. Social entrepreneurship is an emerging
powerful instrument in the evolving digital environment to address social issues and improve
an inclusive economy. With the digital channels, social entrepreneurs get the chance to
multiply the effect, mobilize funds, and access edge populations better than ever.
In these advances, there still remains a disproportionate use and pleasure in getting the fruits
of digital empowerment particularly along gender lines. It is through the systemic barriers,
which include less access to technology and digitalness, fewer limitations of socio-cultural,
lower access to finance, and networks, that women and gender-diverse individuals are likely
to experience. Such gaps contribute to the continuation of the digital gender divide, which, in
addition to the fact that it stifles the empowerment of individual individuals, limits the
development of society and the economy, in general. Gender and intersection to digital tools
in the field of entrepreneurship is therefore important to the inclusive and sustainable
development goals.
The concept of social entrepreneurship offers a prisma of gender to victims of digital
empowerment. The majority of the social enterprises established by women are community-
based developmental solutions in areas such as education, medical care, environmental
conservation, and establishment of livelihoods. Such initiatives can be popularized with the
aid of digital technologies providing more flexible working hours, the possibility to advocate
online, better contact with the customer, and assist an organization in becoming more
efficient. However, the extent to which the digital empowerment can be translated to the
actual financial autonomy, leadership and social transformation of women has never been
risked adequately in the literature.
The study tries to address this void by considering gender-specific digital empowerment,
which comes in the guise of social entrepreneurship. The study will shed light on structural
inequalities on which both sexes engage in social entrepreneurship practices, hint at elements
that lead to them, and engage in policy and practice to encourage gender-democratic digital
ecosystems. Such an exploration is now appropriate and needed in the age, when
digitalization is increasingly shaping the business prospects and social change at the level of
the world.

Justification
Social entrepreneurship has become a strong tool of solving social-economic disparities and
creating inclusive development in the modern digital age. At the same time, the digital
technologies have shifted the patterns of entrepreneurial venture production, management,
and expansion. Nevertheless, even amid increased appreciation of the role of digital
empowerment as an economic and social driver of progress, there exist major gender gaps in
access to digital resources, opportunities in entrepreneurship and decision making.
The choice of the study is made by the necessity to investigate the difference in the impact of
digital empowerment through social entrepreneurship on men and women in the cases when
structural, cultural, and institutional barriers restrict the involvement of women in this activity
more frequently than men. Although literature has already addressed digital entrepreneurship
and social entrepreneurship separately, there is still a gap in the current literature regarding
studies that combine these two fields back to the gendered analytical perspective. The
intersection is important to comprehend how the digital tools can either strengthen or weaken
gender inequalities.
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Moreover, women-led social enterprises tend to work at the grassroots where they undertake
issues that are community-specific, which include education, healthcare, financial inclusion,
and sustainability. Digital platforms also give such enterprises visibility, networking,
innovation and access to the market. Nevertheless, some women may not be able to realize
these opportunities due to unequal digital literacy, access to technology, and socio-cultural
limitations. The research is therefore required to identify the facilitative as well as the
challenges that influence the digital empowerment of women in social entrepreneurship.
This will be beneficial to the academic literature as the findings of the research will assist in
developing a subtle gender-based meaning of digital empowerment in social entrepreneurship.
In practice, the study will give policy-makers, development agencies, and educators
information on how to develop gender-sensitive digital and entrepreneurial programs. This
research contributes to the overall purpose of gender equality, sustainable development, and
social innovation by emphasizing the transformative power of digital tools when they are
correlated with inclusive social entrepreneurship.

Objectives of the Study
1. To study the importance of digital technologies in promoting social entrepreneurship
as a means of empowering members of various genders.
2. To examine gender disparity in access to, usage of and relies on digital platform in
social entrepreneurial initiatives.
3. To determine the role of social entrepreneurship in developing women digitally (in
terms of skills development, economic independence, and social inclusion).
4. To find out essential obstacles and limitations experienced by women and other
underserved genders when using digital tools to drive social entrepreneurship.
5. To assess how digital empowerment influences the entrepreneurial performance
(innovation, sustainability, and social impact) through the lens of gender-specificity.

Literature Review
1. Framing “digital empowerment” and its mechanisms
Digital empowerment has been widely defined as the expansion of the ability of people to
engage, utilize and gain advantage out of digital technologies in a manner that increases their
economic, social and political power. New empirical evidence highlights that the concept of
empowerment is multidimensional (access, skills, safety, control over resources) and
influenced by the socio-cultural background and not only device ownership (Ahmed 2025;
Fatima 2025). Digital tools (mobile platforms, e-commerce, social media, digital payments)
serve as both a facilitator to reduce transaction costs and access the market and as mediators
in the reproduction of offline inequalities in the presence of structural barriers (time poverty,
responsibility to care, financial exclusion) in the background.
2. Social entrepreneurship as a pathway to empowerment
Social entrepreneurship is also viewed as value-driven enterprise operation that aims at
achieving social objectives in addition to profit (or more than profit). In literature, social
enterprises tend to deliberately approach marginalized groups (as women) to provide services,
training, and market connections which are absent in regular firms (Jeong 2022; Miles 2024).
A number of studies report instances where social enterprises give digital education, access to
platforms, or shared branding that enhances the earnings and social status of women-
however, outcomes are extremely heterogeneous depending on situation and format of the
program.
3. The gendered dynamics of digital entrepreneurship
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An emerging literature considers digital entrepreneurship as gendered: women have disparate
opportunities and restrictions in interacting with digital business model. Feminist geography
and gender theory research emphasizes the fact that movement, safety, and social norms of
the workplace influence the ways in which women can utilize digital spaces to be
entrepreneurs (Luo 2021). Empirical cross-country and country-specific research indicates
that although a significant number of women have smartphones, business on the regular
internet is less common because it is not affordable, because of safety concerns, and because
of skill gaps in digital skills, which restricts the ability of digital entrepreneurship to empower
unless explicitly considered.
4. Digital tools used by social entrepreneurs: what works (and what doesn’t)
Studies determine commonly recurring digital technologies and activities through which
social entrepreneurs can empower women: social media marketing and network building, e-
commerce to reach the market, mobile money to become financially included, and online
training to become skilled. LMIC case studies focus on micro-enterprises making orders
through WhatsApp/Facebook, online platforms to make purchases as a group, and Common
Services Centres (CSC)-like models to provide services at their last mile (ITM 2024; Times
of India report). However, researchers warn that long-term gains can be eroded by platform
dependence, data expenditures and platform control (harassment, blocking of accounts).
5. Structural barriers: affordability, safety, and cultural norms
Massive reports and qualitative research highlight three continuous obstacles: (1)
affordability and connectivity high mobile data rates and poor networks curtail consistent
participation; (2) on-line harassment and safety many women reduce presence or evade
platforms because of abuse; and (3) structural constraints many women are constrained by
family expectations and gender roles in time and location. These obstacles are reported in
cross-national reports as well as in the recent empirical research; their consideration is at the
forefront of the realization of digital pathways as a source of empowerment and not
recreation of inequality.
6. Enablers and interventions: design features that enhance gendered empowerment
Empirical and program-evaluation literature suggest several design features that strengthen
the empowerment impact of digital social entrepreneurship initiatives:
 Skills+Access bundles: combining digital skills training with devices/affordable
connectivity and mentorship (multiple case studies).
 Safety and trust interventions: content moderation, complaint mechanisms, and
community norms to reduce harassment.
 Collective platforms/cooperatives: pooling marketing, logistics, and bargaining power
reduces individual risk and increases scale.
 Context-sensitivity: tailoring to local norms (timing of trainings, female-only trainers,
family engagement) increases uptake. Evidence of positive impacts is promising but often
limited to short-term or small-scale evaluations; rigorous randomized or longitudinal studies
remain rare.

Material and Methodology
Research Design:
The research design embraced by the study was descriptive and analytical and mixed-
methods research design to investigate the gendered digital empowerment through social
entrepreneurship. Quantitative and qualitative approaches were used to identify measurable
trends of web-based interaction and detailed gender experiences. The study aimed at
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appreciating how access to digital tools, platforms as well as skills can empower women in
social entrepreneurial projects.
Data Collection Methods:
Structured questionnaires and semi-structured interviews were used to collect primary data.
The questionnaire was structured to collect quantitative information about access to digital,
usage behaviour, entrepreneurial activity, and income earned and perceived empowerment
results. The semi-structured interviews with sampled women social entrepreneurs were
carried out to find qualitative information on the challenges, opportunities, and gender-
specific barriers in digital entrepreneurship. Published research articles, reports of
governmental and non-governmental organizations, policy documents, and online databases
of entrepreneurship were used as sources of secondary data to give the contextual and
theoretical background.

Inclusion and Exclusion Criteria:
Inclusion Criteria:
 Women engaged in social entrepreneurship activities
 Participants actively using digital tools or platforms (e.g., social media, e-commerce,
digital finance)
 Individuals aged 18 years and above
 Participants willing to provide informed consent
Exclusion Criteria:
 Entrepreneurs not involved in social impact-oriented ventures
 Individuals without any engagement in digital platforms
 Incomplete or inconsistent survey responses

Ethical Considerations:
There were ethical principles that were adhered to during the research process. All the
participants were informed about the study and given their consent before collection
commenced. They guaranteed the confidentiality and anonymity of the participants and no
personal identifiers were used during the analysis. The participation was voluntary and the
withdrawal could be done at any stage without penalty. All information gathered was
academically utilized and the data kept in a secure place to ensure that it did not end up in
wrong hands.

Results and Discussion
Results:
This research paper has discussed the impact of digital empowerment in facilitating social
entrepreneurship with a more narrow scope on gender-based disparities in access, utilization,
and outcomes. The review is based on quantitative and qualitative metrics that concern digital
accessibility, skills acquisition, enterprise performance, and social impact.
1. Gender-wise Digital Access and Capability
The results demonstrate that there are significant gender disparity in digital access and level
of digital skills among social entrepreneurs (Table 1). Although access to digital devices
among both male and female respondents was moderate, women registered lower average
scores in advanced digital skills including data analytics, online marketing and platform-
based scaling.

Table 1: Gender-wise Digital Access and Skill Levels
Indicator Male (Mean Score) Female (Mean Score)
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Access to smartphones/internet 4.2 3.9
Basic digital literacy 4.0 4.1
Advanced digital skills 3.8 3.2
Use of digital platforms for business 4.1 3.6

Scale: 1 = Very Low, 5 = Very High
These results suggest that while basic digital literacy gaps are narrowing, disparities persist in
higher-order digital competencies critical for entrepreneurial scaling.
2. Digital Empowerment and Entrepreneurial Outcomes
Both genders were found to have a positive correlating relationship with digital
empowerment and enterprise growth, outreach, and innovation. Nevertheless, social
enterprises run by women showed relatively low financial growth and high social impact
orientation (Table 2).

Table 2: Entrepreneurial Outcomes by Gender
Outcome Variable Male-led Enterprises Female-led Enterprises
Annual revenue growth (%) 18.4 12.7
Beneficiaries reached 2,450 3,120
Use of digital marketing (%) 76 61
Social impact index score 3.9 4.4

The statistics show that women are more tactical in using digital tools to engage with their
communities and create social value despite relatively low economic returns.
3. Perceived Barriers to Digital Empowerment
According to the respondents, there were structural and socio cultural barriers to the digital
empowerment of women (Table 3). The most major constraints became time poverty,
inadequate access to finance and gender norms.

Table 3: Key Barriers to Digital Empowerment (Percentage of Respondents)
Barrier Male (%) Female (%)
Limited access to finance 48 72
Lack of advanced digital training 42 68
Socio-cultural restrictions 19 64
Time constraints due to care responsibilities 27 71

These findings highlight that digital inequality is deeply intertwined with broader gendered
social structures.

Discussion:
The findings do highlight the importance of digital empowerment as a key facilitator of social
entrepreneurship, but also show that gender inequalities in digital capability and
entrepreneurial performance exist. Despite similar basic digital literacy results of women
social entrepreneurs, lower advanced digital skills prevent them in expanding venture and
entering larger digital markets.
In line with the feminist entrepreneurship theory, the data suggests that women are more
focused on the creation of social values and community contribution as opposed to financial
indicators. The fact that women-led businesses have a higher score in social impact indicates
that digital tools are not only applied during economic involvement but also when it comes to
social inequalities.
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This research also supports the claim that digital empowerment cannot be effective without
other supporting institutional elements. The obstacles in the forms of limited access to
finance, unpaid housework, and social-cultural values still mediate the participation of
women in digital entrepreneurship systems. The limitations curtail the transformative
possibilities of digital technologies to women in spite of their increased involvement in social
enterprise activities.
In general, the findings indicate that digital policies can be gender responsive, specific digital
skills training, and inclusive financial technologies are necessary to ensure the most positive
impact of digital empowerment. The issues of these structural barriers would remove and
empower women as change agents in social entrepreneurship and's role in more inclusive and
sustainable development impacts.

Limitations of the study
In spite of its productions, this research has some limitations that can be realized. The study is
mainly based on self-reported information that can be susceptible to response bias especially
in the areas of digital skills, empowerment, and entrepreneurial success. The sample and
geographical concentration could decrease the applicability of the results to the various socio-
economic and cultural setting. Also, the research design is cross-sectional which does not
allow tracking the dynamic shifts in digital empowerment and social entrepreneurial
outcomes across time. Gendered experiences were reviewed in predetermined categories,
which are not always representative of the intersectionality and complexity of the identities
that affect digital access and entrepreneurial activities. Lastly, time and resource limitations
helped to minimize the use of longitudinal information and in-depth qualitative investigation,
indicating that the future studies should consider both mixed-method and longitudinal designs
to gain a better insight into the subject.

Future Scope
The further potential of this study is to deepen the comprehension of the way in which digital
empowerment in the form of social entrepreneurship could be more effective in solving
gender-based disparities in the socio-economic settings. Future research can take a
comparative and longitudinal one to identify the long-term effects of digital tools on women-
led social businesses in rural and urban areas and in various countries and cultures. The use
of emerging technologies (artificial intelligence, blockchain, and fintech platforms) in
improving access to finance, markets, and skill development by women entrepreneurs can
also be investigated in future research. Also, the application of intersectional views can be
incorporated into the study by taking into account such factors as caste, class, education, and
disability and will give more insight into inclusive digital empowerment. Research that
evaluates the efficacy of government programs, digital literacy programs, and government-
partnerships will also be useful in developing favourable ecosystems to gender-responsive
social entrepreneurship.

Conclusion
Social entrepreneurship has been found as a revolutionary mode of gender equity and
inclusive development because of the digital empowerment. This paper brings into light the
role of access to digital tools, platforms, and skills to help women overcome structural
barriers, participate as more economically in ecosystems, and enjoy more agency in the same.
When social entrepreneurship is reinforced by digital innovation, it not only does not only
enhance the impact of social problems, but also provides both community challenges with
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sustainable opportunities to allow women to gain financial independence. Nevertheless,
gendered digital gaps, that are historical, based on disparate access, low levels of digital
literacy, and socio-cultural barriers, still conspire to undermine the achievement of this
potential to the fullest. These challenges need to be tackled through gender responsive
policies, specific capacity development efforts and inclusive digital infrastructures. Digital
empowerment can be a potent driving force of sustainable development, social inclusion, and
gender equality in the long term by fostering an enabling environment that promotes women-
led social enterprises.
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